Marketing Fails



In Chinese, the Kentucky Fried
Chicken slogan “finger-lickin’ good”
came out as “Eat your fingers off”.




When Gerber, a Nestle owned
purveyor of baby foods first started
selling their baby food in Africa,
they used the same packaging as in
the USA — with the cute baby on the
label. Later they found out that in
Africa companies routinely put
pictures on the label of what is
inside the package, since most
people cannot read.



£

The most powerful vacs you can buy are in the new 2000 series.

Scandinavian vacuum manufacturer Electrolux used the following in
an American campaign: "Nothing sucks like an Electrolux."



When Proctor & Gamble started
selling Pampers diapers in Japan,
they were confused why sales were
so dire. After some careful research,
they realised that the problem was the
packaging, which featured an image
of a stork delivering a baby. The
reference was completely lost on
Japenese parents, since the story
isn’t part of Japenese folklore —
instead their story goes that giant
floating peaches deliver babies.




Pepsodent fried to sellits toothpaste in Southeast Asia by emphasiang that it "whitens your
teeth.” They found out that the local nafives chew batel nuls fo blocken their feeth which
they find attroctive. [



North American companies have a long history of markefing blunders in the international
moaorketplace. The most famous example is GM's altempt to sell the Chevy Nova in Mexico
daspite the fact that “no va” is Spanish for “no go." 1l




When Pepsi entered the Chinese
market, the translation of their slogan
“Pepsi Brings you Back to Life” was a
little more literal than they intended. In

Chinese, the slogan meant,

“Pepsi Brings Your Ancestors

Back from the Grave.”
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When Clairol, the hair products company, introduced the “Mist Stick” — a curling
iron — in Germany, they were chagrined to find out that “mist” is a German slang
for manure. Now who would purchase a “manure stick”.



Resources

https://www.linkedin.com/pulse/20140828091635-100182286-10-famous-marketing-blunders-of-all-time

http://www.campaignasia.com/article/cultural-blunders-brands-gone-wrong/426043

http://www.k-international.com/blog/7-international-marketing-campaigns-that-failed-to-translate/

https://www.slideshare.net/levi22usal/international-marketing-mistakes-related-to-culture

http://glantz.net/blog/campaigns-that-failed-to-translate

http://marketingfag.net/branding/15-brand-failures-advertising-mistakes-cultural-blunders/
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