26 Shockingly Offensive Vintage Ads

m businessinsider.com/vintage-sexist-and-racist-ads-2011-6

It's nice to have a girl around the house.

It's true that modern-day ads objectify women, but there's no way companies could get away
with what they just did a half-century ago.

In the Pre-Civil Rights era, major brands like Kellogg's featured sexist slogans, like "The
Harder A Wife Works, The Cuter She Looks."

Other companies promoted pseudoscience that we now know to be utter bunk. 7-Up told
moms to add the soda to their babies' milk. Camel cigarettes was marketed as "the doctor's
favorite brand."

It makes you wonder how many of today's ads will shock our grandkids' generation.
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Most men ask

Is she pretty?

not “Is she clever?

Kelloggs (1930s)
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Plymouth (1940s)

CLOSING TIME . WHAT'S
THE ANSWER ?

p! PEP for vitamins!”
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He's one of the busi-
est men in town, While his
door may say Office Hours
2 to 4, he's actually on call
24 hours a day.

Thedoctoris ascientist,
a diplomat, and a friendly
sympathetic human being
all in one, no matter how

long and hard hisschedule.

Aecording to a recent Nationwide surogy:

More Doctors SMOKE CAMELS
THAN ANY OTHER CIGARFTTE

OCTORS in every branch of medicine—113,597 I
in all—were queried in this nationwide study ' Your "T-lelll" wﬂ' 'l'ell You...
of cigarette preference. Three leading research or- A
ganizations made the survey. The gist of the query
was— What cigarette do you smoke, Doctor?

T for Taste .. .

The brand named most was Camel! T for Throat ... .

The rich, full Aavor and cool mildness of Camel’s that's your
superb blend of costlier tobaccos seem to have the proving ground
same appeal to the smoking tastes of doctors as ro for any cigarette.
millions of other smokers. If you are a Camel See If Camels
smoker, this preference among doctors will hardly s st

surprise vou. If you're not —well, try Camels now. § #7.Zone" to a "T."
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"Anyway, you didn't burn the Schlitz!"
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Watch “Soldiers of Fortune”
For exciting adventure, see this
7-Up TV show every week.

Copyright 1853 by The Seven-Up

Why we have the youngest
cuctomere in the buginege

This young man is 11 months old—and he isn’t our youngest customer
by any means.

For 7-Up is so pure, so wholesome, you can even give it to babies and
feel good about it. Look at the back of a 7-Up bottle. Notice that all ‘
our ingredients are listed. (That isn’t required of soft drinks, you know |
—but we're proud to do it and we think vou're pleased that we do.)

By the way, Mom, when it comes to toddlers —if they like to be coaxed
to drink their milk, try this: Add 7-Up to the milk in equal parts, pour-
ing the 7-Up gently into the milk. It's a wholesome combination—and
v it works! Make 7-Up your family drink. You like it . . - it likes you!

- Nothing abes it ke Seven-Up!

Van Heusen (1950s)
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The Soda Pop Board Of America (1950s)
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How soon Is too soon?
Mot soon emough. Laboralory tests over the last few years
have provea that babics who san deinking soda during that
early formative period have o nvuch higher chance of gaining
accepiancs amd "fitting in" during those awkward pre-leen
and teen years, So, do yoarself a fovor. Do yoar chibd a Faver.
Siant them on o stricl regisnen of sodas asd other sugary
carbanated beverages right now, far a lifetime of gusranteed
happincss.

The Soda Pop Board of America
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Chase & Sanborn (1950s)
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If your husband ever finds out

you’re not “store-testing” for fresher coffee. ..
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_ Gee, Dad, you always get
maybe youd better light up a the best of everything

Mondbors!

Volkswagen (1960s)
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Sooner or later, your wife will drive home
one of the best reasons for owning a Volkswagen.

Women are soft and gentle, bul they
hit things.

If your wife hitz something in a Vaolks.
wagen, it doesn’t hurl you vary much.

VW ports are eosy to reploce. And
cheap, A fender comes off without dis-
montling holf the cor. A new one goes on
with just ten balts. For ¥24.95, plus lobor.

And a VW dealer always hos the kind of
fender you need. Becouse that's the cne
kingd he hog,

Most cther VW parts are interchonges
able too. Inside and cut. VWhich means your
wibe isn't limited to fendar smoshing.

She con job the hood. Groza the door.
Cr buemp off the bumper.

It moy make you furious, but iF won't
moke you poor.

So when your wile goes window-shop-
ping in o Volkswogan, don't worry,

You can conveniently reploce
anything she uses to stop the
car.

Even the brakes,

Buzzfeed

Tipalet (1960s)
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Kenwood (1960s)
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Hoover (1960s)
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Van Heusen (1960s)

show her
it’s a man’s world

i
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Baby Soft (1970s)

Van Heusen®

man’s world

For men only! . . . brand new
man-talking, power-packed patterns that
tell her it's a man's world . . . and

make her so happy it is. And man! . ..
how that Van Heusen sewmanship makes
the fine fabrics hold their shape.

And for Christmas . . . here's the
Christmas tie that is really different. $2.00

Other Van Heusen ties from $1.00 10 $2.50

Fhillips-Josmss Conp.. N. Y. 1, M. Y., Malers of Van Hemsen
ShirtesSport Shirte s Then o Pajumas o Hassdberehicls o ollars,
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Love’s Baby Soft.
Because innocence is sexier than you think.

Leggs (1970s)
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It's nice to have a girl around the house.
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vintage-ads.livejournal.com

Old Gold (undated)
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NK Fairbank Co. (undated)
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Slate / Chinese Historical Society of America

Lysol (undated)

“PLEASE, DAVE..PLEASE DON'T LET
ME BE I.llCKEI] OUT FR[IM You!”
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Often a wife fails to realize that doubts due to one
intimate neglect shut her out from happy married love

A man marries a woman because he
loves her. So instead of blaming him
if married love begins to cool, she
should question herself. Is she truly
trying to keep her husband and herself
eager, happy married lovers? One most
effective way to safeguard her dainty
feminineallure is by practicing complete
JSeminine hygiene as provided by vaginal
douches with a scientifically correct prep-
aration like *Lysol.” So easy a way to
banish the misgivings that often keep
married lovers apart,

like soap, salt or soda never can,

Appealing daintiness is assured, be-
cause the very source of objectionable
odors iz eliminated,

Use whenever needed!

Yet gentle, non-caustic “Lysol” will
not harm delicate tissue. Simple direc-
tions give correct douching solution,
Many doctors advise their patients to
douche regularly with “Lysol’ brand
disinfectant, just to insure feminine
daintiness alone, and to use it as often
as necessary. No greasy aftereffect.

Germs ¢ yed swiltly For feminine hygiene, three times
“Lysol” has amazing, proved power to  more women use “Lysol” than any
kill germ-life on contact . . . truly other liquid preparation. No other is

cleanses the vaginal canal even in the
presence of mucous matter. Thus
“Lysol™ acts in a way that makeshifts

For complete Feminine
Hygiene rely en. ..
- 7

more reliable. You, too, can rely on
“Lysol” to help protect your married
happiness . . . keep you desirable!

NEW!..,.FEMININE HYGIENE FACTSI

FREE! New booklet of information by
leading gynecological autherity, Mail
coupon to Lehn & Fink, 192 Bloomfeld
Avenue, BloombGeld, N. J.

¥, Name

A Concentrated Sirvet.
Germ-Killer Clay State

Peaa4

Preduat o Lakn & Fink

Icanhasinternets

Canadian Patriotic Fund (undated)
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Jade East (undated)
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